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A Note Before You Begin

This book is an educational guide to building an affiliate marketing business 

using  Pinterest  as  a  traffic  source.  It  reflects  strategies,  tactics,  and 

workflows that have worked for real creators and marketers, explained in 

plain language so you can apply them to your own niche.

Be wary of anyone — including marketing materials — that promises a 

specific daily income figure as a guarantee. No one can promise you will  

earn a fixed amount of money, and results depend on your niche, effort, 

consistency,  the  products  you  promote,  and  factors  outside  anyone's 

control,  including  Pinterest's  algorithm  and  merchant  commission 

structures. What this book can promise is a clear, honest system: the same 

system used by creators who have gone on to build meaningful income 

streams over months of consistent work.

Treat  every  number  in  this  book  (traffic  estimates,  conversion  rates, 

timelines) as an illustrative example, not a guarantee. Your results will vary 

based on your effort, niche, and market conditions.

Who This Book Is For

• Beginners who want to start affiliate marketing without building an 
audience from zero on Instagram or TikTok

• Bloggers and content creators looking to diversify traffic sources

• Side-hustlers who have limited time but want a channel that keeps 
working while they're offline

• Anyone willing to treat this like a real business, not a lottery ticket
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Introduction

Most affiliate marketing advice assumes you already have an audience. 

Build a following on Instagram, grow a YouTube channel, start a podcast — 

then, once people trust you, start recommending products. That advice is 

not wrong, but it leaves out one of the few platforms where a brand-new 

account with zero followers can put a product in front of thousands of 

buying-intent eyes within days: Pinterest.

Pinterest is not a social network in the way Instagram or TikTok are. People 

don't open it to see what their friends are doing. They open it because they 

are  actively  planning  something  —  a  home  renovation,  a  wedding,  a 

wardrobe refresh, a recipe for dinner, a gift for someone they love. That 

single difference in intent is what makes Pinterest such fertile ground for 

affiliate marketing. You are not interrupting someone's scroll with an ad. 

You are answering a question they came to the platform to ask.

This  book  walks  through  the  entire  process  end  to  end:  setting  up  a 

Pinterest business account the right way, understanding how Pinterest's 

search and recommendation system actually works, designing pins that 

stop  the  scroll,  finding  affiliate  programs  worth  your  time,  writing 

descriptions that convert browsers into clickers, and reading the analytics 

that  tell  you  what  to  do  next.  Along  the  way,  you'll  find  checklists, 

templates, and real workflows you can copy directly.

One honest expectation to set from the start: Pinterest affiliate marketing 

is not instant. Pins can take weeks to gain traction because Pinterest's  

system favors content that proves itself over time, unlike the fast churn of 

other platforms. The upside of that slower start is longevity — a well-

optimized pin can keep sending traffic for months or years after you publish 

it, long after a tweet or an Instagram Story has been forgotten. That's what 

makes this a passive income channel worth building patiently.



Read this book in order the first time through, then keep it nearby as a 

reference as you build. Each chapter ends with an action step — do it 

before moving to the next chapter. By the end, you'll have a live Pinterest 

account, a content plan, and your first affiliate pins published.



CHAPTER 1

Why Pinterest Is a Goldmine for 
Affiliate Marketers

A Search Engine Wearing a Social Media 
Costume

Pinterest calls itself a 'visual discovery engine,' and that phrase matters 

more than it  sounds. Under the hood, Pinterest behaves far more like 

Google or Pinterest's own image-based cousin of a search engine than like 

Facebook or Instagram. People type queries into the search bar — 'small 

bathroom storage ideas,'  'capsule wardrobe for work,'  'easy weeknight 

dinners'  — and Pinterest  returns ranked results,  called pins,  based on 

relevance, quality, and engagement signals.

This  search-first  behavior is  the foundation of everything in this  book. 

When you understand that a pin is really a search result, not a social post, 

every decision about titles, descriptions, and images becomes clearer: you 

are optimizing for search intent, the same way you would for a blog post or 

a YouTube video.

Buying Intent Is Baked In

A huge share of Pinterest activity is tied to a real-world plan: a purchase, a 

project,  an event.  People use boards to collect ideas for a wedding, a 

nursery, a home office, or a wardrobe, and they come back to those boards 

repeatedly as they get closer to buying. Compare that to a platform where 

the primary behavior is passive scrolling for entertainment. On Pinterest, 

browsing often is the planning stage of a purchase, which is exactly where 

an affiliate link — a helpful product recommendation at the right moment 

— adds value instead of feeling like an interruption.

What Makes Pinterest Different From Other Platforms

• Content has a long shelf life — a pin can drive traffic for months or 
years, unlike a tweet or story that dies within hours



• No existing audience is required to get traffic — Pinterest's algorithm 
will show a new pin to relevant searchers regardless of your follower 
count

• Users arrive with purchase intent already forming, rather than needing 
to be convinced they have a problem

• Visual-first format is a natural match for product recommendations, 
tutorials, and roundups

• Outbound links are a core, expected part of the platform, not 
something the algorithm quietly punishes

REALITY CHECK

Long shelf life doesn't mean instant traffic. New pins typically need a few 
weeks of consistent signals (saves, clicks, closeups) before Pinterest starts 
showing them widely. Patience in the first 60-90 days is part of the strategy, 
not a sign something is wrong.

The Affiliate-Friendly Niches That Thrive 
Here

Not every niche performs equally well on Pinterest. The platform's core 

user base skews toward planning-oriented categories: home and interior 

design, fashion and beauty, food and recipes, health and fitness, weddings 

and  events,  travel,  parenting,  DIY  and  crafts,  personal  finance,  and 

productivity. If your niche fits naturally into one of these buckets — or can 

be reframed to — you have a significant head start. That doesn't mean 

other  niches  can't  work;  it  means  they  may  require  more  creative 

positioning to fit Pinterest's visual, plan-oriented culture.

Action Step

Before moving to Chapter 2, write down your intended niche and three 

sub-topics within it. Then search each sub-topic directly in the Pinterest 

app or  on pinterest.com and note how many results  come back,  how 

polished the  top pins  look,  and whether  the  pins  you see  link  out  to 

products. This ten-minute exercise tells you whether your niche has an 



active affiliate ecosystem already, which is a strong signal that yours can 

succeed there too.



CHAPTER 2

Affiliate Marketing Fundamentals

How Affiliate Marketing Actually Works

Affiliate marketing is a performance-based arrangement: a merchant gives 

you a unique tracking link for their product, you share that link with people 

who might want the product, and when someone buys through your link, 

you earn a commission. No inventory, no customer service, no shipping. 

Your job is entirely about matching the right product to the right person at 

the right moment — which is precisely what a well-placed Pinterest pin 

does.

The Three Parties in Every Affiliate Transaction

1. The Merchant — the company selling the product, who funds the 
commission

2. The Network or Program — the system that tracks clicks and sales and 
pays out commissions (examples include Amazon Associates, 
ShareASale, CJ Affiliate, Impact, and direct brand programs)

3. The Affiliate (you) — the person who drives a qualified visitor to the 
merchant

How You Actually Get Paid

Commissions are typically structured one of a few ways. Pay-per-sale is the 

most common: you earn a percentage of the sale price, often anywhere 

from 3% to 50% depending on the industry (physical products tend to sit at 

the low end, digital products and software at the high end). Pay-per-lead 

pays a flat fee when someone completes an action, such as signing up for a 

free trial or requesting a quote, regardless of whether they buy anything. 

Recurring  commission programs,  common with  software subscriptions, 

pay you a percentage every month the customer stays subscribed — this is 

one of the most powerful models to combine with Pinterest's long content 

lifespan,  because  a  single  pin  can  generate  recurring  commissions  for 

years.



Cookie Windows and Why They Matter

When someone clicks your affiliate link, a tracking cookie is usually set on 

their device for a defined window of time — anywhere from 24 hours to 90 

days depending on the program. If they buy within that window, even days 

later and even if they didn't buy the exact product you linked to, you're 

typically still credited with the sale. Longer cookie windows are valuable for 

Pinterest specifically, because the gap between someone saving a pin and 

eventually  clicking  through and buying  is  often longer  than on faster-

moving platforms. When comparing affiliate programs, a longer cookie 

window is a meaningful point in a program's favor.

KNOW BEFORE YOU PROMOTE

Every affiliate program has terms of service. Some prohibit direct linking 
(sending your affiliate link straight into a pin without an intermediate 
landing page); others require disclosure language. Read a program's terms 
before you build a strategy around it, not after.

Disclosure Is Not Optional

In the United States, the FTC requires clear and conspicuous disclosure 

whenever  you  have  a  financial  relationship  with  a  product  you're 

recommending. On Pinterest, that means using the platform's built-in paid 

partnership / affiliate labeling tools where available, and including a clear 

disclosure in your pin description or on your landing page (something as 

simple  as  'This  post  contains  affiliate  links,  meaning  I  may  earn  a 

commission  at  no  extra  cost  to  you.').  Beyond the  legal  requirement, 

disclosure builds trust — audiences respond better to recommendations 

that are upfront about the relationship than ones that pretend to be purely 

organic.

Action Step

List three to five products or services you already use and genuinely like 

that relate to your niche. Search whether each has an affiliate program 



(check the company's website footer for 'Affiliates' or 'Partners,' or search 

'[brand name] affiliate program'). Note the commission rate and cookie 

window for each. This becomes your starting shortlist for Chapter 7.



CHAPTER 3

Setting Up a Pinterest Business 
Account for Success

Why a Business Account Is Non-Negotiable

A Pinterest  Business  account  is  free  and unlocks  the  tools  that  make 

affiliate marketing possible: analytics, the ability to run ads later if you 

choose to, rich pins, and — critically — the ability to claim a website, which 

builds trust signals between your account and the links you share. If you 

started with a personal account, Pinterest lets you convert it without losing 

your existing pins and followers.

Setting Up Step by Step

4. Go to pinterest.com/business/create and sign up (or convert an existing 
personal account in Settings)

5. Choose a business name that's either your brand or a clear, keyword-
rich description of your niche (e.g., 'Modern Home Ideas Co.' rather 
than a personal nickname with no context)

6. Select the category that best matches your niche — this feeds 
Pinterest's understanding of who to show your content to

7. Claim your website (or a free platform like a blog, Linktree-style hub, or 
landing page) under Settings > Claim — this adds your profile photo to 
any pin from your site and gives you access to analytics for that traffic

8. Enable Rich Pins by adding meta tags to your website, if you have one, 
so pins automatically pull in title, description, and pricing information

9. Fill out your profile: a clear profile photo or logo, a keyword-rich 'About' 
description (people search profiles too), and a link to your primary 
landing page or blog

Do You Need a Website?

You don't need one to get started, but it  strongly improves both your 

credibility and your flexibility. Sending traffic directly from a pin to a raw 

affiliate  link  is  allowed by  Pinterest  but  discouraged by  many  affiliate 

programs and offers you no control over the experience — you can't add 



context, comparison, or backup recommendations if the first product isn't 

right for that visitor. A simple landing page (even a single well-built page 

using a free tool) that briefly introduces the product and then links to the 

merchant gives you a layer of control, lets you install tracking pixels, and 

lets you build an email list from the traffic instead of losing every visitor 

after one click.

BUDGET-FRIENDLY LANDING PAGE OPTIONS

A basic blog on WordPress.com or a free page builder, a Linktree-style multi-
link page, or a single Notion page shared publicly can all work as a starting 
landing page. Upgrade to a full website once you have validated that a 
specific pin or niche is converting.

The Trust Signals Pinterest Rewards

A newly created account with a blank profile, no claimed website, and pins 

linking  to  unfamiliar  domains  looks,  to  Pinterest's  systems, 

indistinguishable from spam. Completing your profile fully, claiming your 

website, and publishing a handful of pins consistently in the first two weeks 

all  send  positive  trust  signals  that  make  Pinterest  more  comfortable 

showing your content broadly.

Action Step

Complete your business account setup end to end today: profile photo, 

About section, category, claimed website (or landing page link), and at least 

one board created and named around your niche's primary keyword.



CHAPTER 4

Pinterest SEO: Getting Found by 
Buyers

Treat Every Pin Like a Search Result

Because Pinterest functions as a search engine, the single highest-leverage 

skill  you  can  build  is  Pinterest  SEO — choosing  and  placing  the  right 

keywords so that  your  pins  surface when someone searches for  what 

you're offering. This applies to four places: your profile, your board names 

and descriptions, your pin titles, and your pin descriptions.

Where Pinterest Keywords Live

• Profile name and About section

• Board titles and board descriptions

• Pin titles (the bold text shown on and above the pin)

• Pin descriptions (up to 500 characters of searchable text)

• Alt text on the pin image itself

Finding Keywords Pinterest Actually Uses

The fastest, free way to find real Pinterest search terms is the platform's 

own autocomplete. Type a broad seed term related to your niche into the 

Pinterest  search bar  — for  example,  'meal  prep'  — and Pinterest  will 

suggest a row of related terms based on real search volume: 'meal prep for 

weight loss,' 'meal prep containers,' 'meal prep ideas for beginners.' Each 

of  those  suggestions  is  a  validated,  real  phrase  people  are  searching. 

Repeat  this  with  your  seed  term  plus  each  letter  of  the  alphabet  (a 

technique often called the 'alphabet method') to surface a long list of long-

tail keyword variations.

Pinterest Trends (trends.pinterest.com) is another free tool that shows 

seasonal search volume over time for specific terms, which is especially 

useful  for planning content ahead of predictable spikes — holiday gift 



guides in October, New Year fitness content in December, wedding content 

starting in January.

SEASONAL LEAD TIME

Pinterest recommends publishing seasonal content 30-45 days before the 
relevant season or holiday, because pins take time to gain traction and 
Pinterest's own trend data confirms that searches for seasonal topics begin 
climbing well before the date itself.

Keyword Placement That Works

Once you have a list  of keyword phrases,  place your primary keyword 

naturally at the beginning of the pin title and again in the first sentence of 

the description — Pinterest's system, like most search systems, weights 

early placement more heavily. Write for humans first: a title should read as 

a  natural,  compelling  phrase  ('10  Small  Bathroom  Storage  Ideas  That 

Actually Work'), not a robotic string of keywords. Descriptions should read 

like a short,  useful  paragraph that explains what the pin is  about and 

includes two to three related keyword phrases woven in naturally, plus a 

light call to action.

A Sample Pin Title and Description

Title: '15 Budget-Friendly Small Bathroom Storage Ideas'

Description: 'Struggling with a tiny bathroom and not enough storage? 

These small  bathroom storage ideas  use vertical  space,  over-the-toilet 

shelving,  and  clever  organizers  to  maximize  every  inch  —  perfect  for 

apartments, rentals, or any small bathroom makeover. Save this pin for 

your next bathroom refresh and tap through for the full list of products and 

where to find them.'

Board Strategy for SEO

Board names should be specific, keyword-rich phrases rather than vague or 

cute names. 'Small Space Living' outperforms 'My Faves' because it tells 



both Pinterest and human searchers exactly what they'll find. Write a two-

to-three sentence board description using  the  same keyword-research 

process, and organize pins into topically focused boards rather than one 

broad catch-all board — Pinterest uses board context as a relevance signal 

for every pin placed inside it.

Action Step

Run the alphabet method on your niche's top three seed keywords and 

compile a working list of at least 30 long-tail keyword phrases. Group them 

into 5-8 board topics. You'll use this list directly in Chapters 5 and 8.



CHAPTER 5

Designing Pins That Get Clicks

The Anatomy of a High-Performing Pin

Pinterest is a visual medium first. Even the best keyword research and the 

most generous affiliate commission won't matter if your pin doesn't stop a 

thumb mid-scroll. The good news is that Pinterest has converged on a set of 

design patterns that consistently outperform others, and you don't need 

professional design training to apply them — free tools like Canva have pre-

built Pinterest templates that follow these patterns out of the box.

Core Design Rules

• Use the 2:3 aspect ratio (1000 x 1500 pixels is the standard 
recommendation) — taller pins take up more vertical space in the feed 
and get more visibility

• Put bold, legible text on the image itself — many users browse with 
sound off and scroll quickly, so the headline needs to be readable at a 
glance

• Use high-contrast text and background colors so words don't blend into 
the photo behind them

• Choose one or two fonts maximum per pin, and keep them consistent 
with your brand across all your pins so your content is recognizable

• Include your logo or website name small in a corner, both for branding 
and because it discourages people from stripping your image and 
reposting it uncredited

• Leave breathing room — a cluttered pin with too many elements 
competing for attention converts worse than a clean one with a clear 
focal point

Formats That Consistently Perform Well

10.List-style pins — 'X ideas / tips / products for Y' with a bold number in 
the headline; these promise quick, scannable value

11.Before-and-after or transformation pins — especially strong in home, 
beauty, and fitness niches



12.Step-by-step tutorial pins — a series of small images or numbered 
overlays showing a process, which performs well for DIY, recipes, and 
how-to content

13.Product roundup / collage pins — three to five product photos arranged 
in a grid with a unifying headline, ideal for direct affiliate product 
recommendations

14.Text-only or quote-style pins — minimal, bold typography on a solid or 
textured background, useful when you don't have strong product 
photography

VIDEO PINS

Pinterest actively promotes video content in its algorithm, often giving it 
extra reach relative to static pins. A short 6-15 second video — even a simple  
product close-up or a quick before/after — can outperform a static pin in the  
same niche. You don't need professional equipment; a phone camera and a 
free editing app like CapCut is enough to start.

A Simple Canva Workflow

15.Search 'Pinterest pin' inside Canva to browse templates already sized 
correctly

16.Pick a template whose layout matches your format (list, tutorial, 
roundup, etc.)

17.Swap in your own photo or a properly licensed stock photo (never use a 
photo you don't have the rights to)

18.Replace the headline with your keyword-optimized pin title

19.Adjust colors to match a consistent 2-3 color brand palette

20.Add your small logo/watermark in a corner

21.Download as PNG or JPG at the recommended 1000x1500 size

Where to Source Product Photos

Many affiliate programs and merchants provide official product images in 

their affiliate dashboard or media kit — always check there first, since 

these images are licensed for exactly this use. When a program doesn't 

provide images, take your own photos of the product if you own it (this  

often performs better anyway, since it looks authentic rather than like a 



stock catalog image), or use a licensed stock photo library. Never pull a 

product photo directly from a retailer's site or a random search result 

without checking usage rights — this can violate copyright and, separately, 

get pins flagged or removed by Pinterest.

Action Step

Create a simple brand kit: two-to-three brand colors, one or two fonts, and 

a small logo or watermark. Then design your first five pins using one of the 

five formats above, each targeting a different keyword phrase from your 

Chapter 4 list.



CHAPTER 6

Building Boards & a Content 
Calendar

Structuring Your Boards

Boards are Pinterest's version of folders, but they also function as topical  

authority signals — a profile with several well-organized, keyword-specific 

boards tells  Pinterest's  system (and human visitors)  exactly  what your 

account is about. Aim for 8-15 boards to start, each covering one clear sub-

topic within your niche, with 10-30 pins per board before you consider a 

board 'active.'

A Sample Board Structure for a Home Decor Affiliate Account

• Small Space Living Ideas

• Budget Home Decor Finds

• Bedroom Organization

• Kitchen Storage Solutions

• Rental-Friendly Upgrades

• Home Office Setups

• Seasonal Decor (with sub-boards or a rotating focus by month)

How Often to Pin

Consistency matters more than volume. Pinterest's own guidance and the 

experience of most successful accounts point to a sustainable range of 3-10 

fresh pins per day being more effective than sporadic bursts of 50 pins one 

week and none the next. 'Fresh' means a new image or video, even if it links 

to a page you've promoted before — Pinterest's system favors new visual 

content over republishing the exact same pin image repeatedly.

FRESH PINS, NOT JUST NEW LINKS

You can (and should) create multiple different pin designs pointing to the 
same landing page or affiliate offer over time. A new headline, new photo, 



or new format tests differently with Pinterest's algorithm and reaches a 
wider set of searchers than reusing one image indefinitely.

Batching and Scheduling

Trying to design and post pins manually every single day is the fastest route 

to burnout and inconsistency. Instead, batch-create pins in sessions — for 

example, designing 20-30 pins in a single Sunday afternoon — then use 

Pinterest's native scheduler (built into the business account, under 'Create 

Pin') to queue them out over the following two weeks at a steady daily 

pace. This keeps your account active every day without requiring daily 

manual work.

A Simple Weekly Content Workflow

22.Monday: Review last week's analytics; identify which pins and topics 
performed best

23.Tuesday-Wednesday: Research keywords and plan pin topics for the 
next batch

24.Thursday-Friday: Design the batch of pins in Canva

25.Saturday: Write descriptions and schedule all pins for the coming week 
using the native scheduler

26.Sunday: Light engagement — respond to comments, check for broken 
links, rest

Seasonal Planning

Because Pinterest content often takes 30-90 days to gain full traction, plan 

your calendar 1-3 months ahead of major seasonal moments relevant to 

your niche: gift guides before November, resolution/fitness content in late 

December, spring cleaning content in February, wedding content starting 

in January, back-to-school in July, and so on. A simple spreadsheet with 

columns for month, topic, target keyword, and status is enough to run this 

system — no expensive software required.



Action Step

Create  8-12  boards  for  your  niche  using  the  keyword  groupings  from 

Chapter 4. Set up a simple content calendar spreadsheet covering the next 

8 weeks,  and schedule your first batch of pins using Pinterest's native 

scheduler.



CHAPTER 7

Finding the Right Affiliate 
Programs & Products

Where to Find Affiliate Programs

Affiliate programs generally fall into two categories: large networks that 

host thousands of merchants under one login, and direct programs run by 

an individual brand. Both are worth using, and most successful Pinterest 

affiliates end up with a mix of both.

Major Affiliate Networks Worth Checking

• Amazon Associates — enormous product catalog, low commission rates 
(typically 1-10%), but extremely high trust and conversion rates because 
shoppers already have accounts and saved payment details

• ShareASale — thousands of mid-size and boutique brands across nearly 
every niche, moderate commissions

• CJ Affiliate (Commission Junction) — larger, more established brands, 
often stricter application requirements

• Impact — a fast-growing network used by many DTC (direct-to-
consumer) and software brands

• ClickBank — heavily focused on digital products and courses, with some 
of the highest commission percentages, though quality varies more 
than physical-product networks

Direct Brand Programs

Many brands — especially in home decor, fashion, and beauty — run their 

own  affiliate  or  'ambassador'  program  directly,  outside  the  major 

networks, often with better commission rates or exclusive discount codes 

for your audience since they're not paying a network's cut. Search '[brand 

name] affiliate program' or check the footer of a brand's website for links 

labeled 'Affiliates,' 'Partners,' or 'Influencers.'



Evaluating a Program Before You Commit 
Time

27.Commission rate — how much do you actually earn per sale or lead?

28.Cookie window — how long after a click are you credited for a sale?

29.Average order value — a 5% commission on a $200 product often beats 
20% on a $15 product

30.Product quality and reviews — promoting something you wouldn't 
personally trust erodes your credibility and increases returns, which can 
claw back commissions

31.Approval difficulty and payout threshold/schedule — some programs 
have strict application requirements or hold payouts until a minimum 
balance is reached

32.Whether the program allows Pinterest as a traffic source at all — a 
small number of programs restrict specific traffic sources in their terms

DON'T CHASE COMMISSION RATE ALONE

A high commission percentage on a product nobody wants to buy earns you 
nothing. Prioritize products that are genuinely useful, well-reviewed, and a 
natural fit for what people are already searching for in your niche — 
conversion rate matters more than commission percentage.

Balancing Your Portfolio

Relying on a single affiliate program is  risky — commission structures, 

cookie windows, and even entire programs can change or shut down with 

little notice. A healthier approach is  to build a portfolio of 5-15 active 

affiliate relationships across your niche's sub-topics, so that a change to 

any single program doesn't collapse your income. Amazon Associates is a 

common  anchor  program  because  of  its  huge  catalog  and  high  trust, 

supplemented by 2-4 direct brand programs offering better commission 

rates on your most-promoted products.

Action Step

Apply to Amazon Associates plus two to three networks or direct programs 

relevant to your niche. While waiting for approval (which can take a few 



days), continue building your keyword list and pin designs so you're ready 

to publish the moment you're approved.



CHAPTER 8

Writing Pins, Descriptions & 
Landing Pages That Convert

The Job of Your Pin Description

Your pin image earns the click; your description does two jobs at once — it 

helps Pinterest's system understand and rank the pin (SEO, covered in 

Chapter 4), and it sets expectations for the person about to click through,  

which affects whether that click turns into a sale. A strong description 

answers, in a sentence or two, 'what will I get if I click this?'

A Simple Description Formula

33.Open with the primary keyword phrase in a natural sentence

34.Add one sentence of specific, concrete value ('these 5 tools cost under 
$20 each and fit in a kitchen drawer')

35.Include a light call to action ('tap through for the full list' or 'save this for 
later')

36.Add 2-3 relevant hashtags at the end if relevant to your niche — useful 
but secondary to natural keyword placement in the sentence itself

Where Should the Link Actually Go?

You generally have three options, in order of how much control they give 

you: a blog post or article that reviews or discusses the product with your 

affiliate link embedded, a dedicated landing page built specifically for that 

offer, or a direct link straight to the merchant/affiliate link. Direct linking is 

the simplest but gives up the most — you can't add context, you lose the 

chance to  capture  an  email  address,  and some affiliate  programs and 

Pinterest's  own policies  restrict  or  discourage it.  A  short  blog  post  or 

landing page in between is almost always worth the extra setup time.

THE 'BRIDGE PAGE' APPROACH

A bridge page doesn't need to be long — 150-400 words introducing the 
problem, a short honest take on the product, and a clear button or link to 



buy is often enough. It builds trust, satisfies most affiliate program terms, 
and gives you a place to add an email signup if you choose to build a list.

Writing Landing Page Copy That Doesn't 
Feel Like an Ad

• Lead with the reader's problem, not the product ('If your entryway 
always looks cluttered, here's what actually fixed it for me')

• Be specific and honest about both strengths and limitations — genuine, 
balanced recommendations convert better and build long-term trust 
than exaggerated hype

• Use your own experience or a clearly explained reason for the 
recommendation, rather than vague claims like 'this is amazing'

• Make the call-to-action link or button visually obvious and repeat it if 
the page is more than a few paragraphs long

• Always include your disclosure statement near the top, not buried at 
the bottom

A/B Testing Your Descriptions

Because you can create multiple fresh pins pointing at the same landing 

page,  you  have  a  natural  way  to  test  which  headline  or  description 

resonates: create two or three pin variations with different headlines for 

the same underlying offer, publish them a few days apart, and compare 

click-through and save rates in your analytics (covered fully in Chapter 10). 

Over time, this builds a intuitive sense of what language performs in your 

specific niche.

Action Step

Choose one affiliate offer from your Chapter 7 shortlist and write a short 

bridge page or blog post for it (150-400 words) following the structure 

above. Then write three different pin description variations for it using the 

formula in this chapter.



CHAPTER 9

Growing Traffic & Followers 
Organically

Followers Matter Less Than You Think

One of the most freeing facts about Pinterest is that a small or brand-new 

account can still get significant traffic, because Pinterest surfaces pins to 

searchers based on relevance, not primarily based on how many people 

follow you. That said, a growing, engaged following compounds your reach 

over  time  and  signals  account  credibility,  so  it's  still  worth  building 

deliberately  — just  not  at  the expense of  the fundamentals  in  earlier 

chapters.

Organic Growth Levers

• Consistent fresh pinning (Chapter 6) — the single biggest lever available 
to you

• Idea Pins / native video — Pinterest has historically given extra 
distribution to its native, multi-page video format, since it wants to 
compete with short-form video elsewhere

• Group boards — shared boards with other creators in your niche can 
expose your pins to their audiences, though their influence has 
diminished somewhat as Pinterest's algorithm has evolved

• Cross-promotion — mentioning your Pinterest profile on your blog, 
email list, or other social channels brings warm traffic that also 
improves your account's trust signals

• Community engagement — following, saving, and thoughtfully 
commenting on other creators' pins in your niche increases your 
visibility within that community

The Compounding Nature of Pinterest 
Traffic

Unlike a platform where a post's reach is mostly determined within the first 

24-48 hours, Pinterest pins are re-evaluated and re-surfaced continuously 

based on ongoing engagement. A pin published six months ago that keeps 



earning saves and clicks can actually gain momentum over time rather than 

fading — this is why consistent publishing compounds: your pin count from 

month one is still  working for you in month twelve, stacked on top of 

everything you've published since.

THINK IN MONTHS, NOT DAYS

Track growth in 30-day and 90-day windows rather than day-to-day swings. 
Daily Pinterest traffic is naturally noisy; the meaningful trend only becomes 
clear over a longer window.

Repurposing Content You Already Have

If  you  already  create  content  elsewhere  —  a  blog,  YouTube  channel, 

Instagram — Pinterest is one of the most efficient places to repurpose it, 

because a single blog post or video can generate five, ten, or more distinct 

pin designs (different headlines,  formats,  and angles),  each capable of 

independently  reaching  new searchers.  This  is  far  more  efficient  than 

creating entirely original content for every platform separately.

Avoiding the Engagement-Pod Trap

You may encounter 'engagement groups' or pods that promise to trade 

saves and clicks between members to game the algorithm. These generally 

provide low-quality, non-organic engagement that Pinterest's systems are 

specifically built to detect and discount, and in some cases can create risk 

for  your  account.  Time  spent  producing  better  pins  and  researching 

keywords consistently outperforms time spent in engagement pods.

Action Step

If you have existing content (a blog, videos, or past social posts), select 

three pieces and create at least three new pin designs from each — nine 

new pins total — using the design principles from Chapter 5.



CHAPTER 10

Reading Pinterest Analytics & 
Optimizing

The Metrics That Actually Matter

Pinterest's built-in Analytics dashboard (available to all business accounts 

under Analytics > Overview) can feel overwhelming at first. For an affiliate 

marketer, a small handful of metrics matter far more than the rest.

Your Core Metrics

• Impressions — how many times your pins were shown; a leading 
indicator of reach, but not by itself a sign of success

• Saves — how often people save your pin to their own board; Pinterest 
treats saves as a strong quality signal and rewards pins with high save 
rates with more distribution

• Outbound clicks — how many people clicked through to your landing 
page or website; this is the metric most directly tied to affiliate revenue

• Pin click rate — outbound clicks divided by impressions; useful for 
comparing which pin designs and headlines are working better than 
others

• Top pins report — surfaces your best-performing individual pins so you 
can study and replicate what's working

Connecting Analytics to Revenue

Pinterest's own analytics stop at the outbound click — they don't know 

whether that click became a sale. To close that loop, you need to look at 

your  affiliate  program's  own  dashboard  (Amazon  Associates  reports, 

ShareASale reports, etc.) alongside Pinterest analytics, and, ideally, use 

UTM parameters on your links so you can eventually cross-reference which 

specific pins are driving which sales inside tools like Google Analytics.

A SIMPLE UTM HABIT

Add a UTM tag to every link you place in a pin description or landing page, 
something like ?utm_source=pinterest&utm_campaign=bathroom-storage. 



This costs nothing and takes seconds, but it's the difference between 
guessing which pins work and knowing.

A Weekly Optimization Routine

37.Pull your top 10 pins by outbound clicks over the last 30 days

38.Identify shared patterns — format, color palette, headline style, topic

39.Create 3-5 new pins that apply those winning patterns to different 
keyword phrases or products

40.Identify your bottom-performing pins from boards that have been 
active more than 60 days and consider redesigning or retiring them

41.Cross-check outbound clicks against actual affiliate sales/commissions 
to identify which topics convert best, not just which get clicked most

Clicks vs. Conversions: A Critical Distinction

A pin with a high click rate but low sales might be attracting the wrong 

audience (people browsing, not buying) or sending them to a landing page 

that fails to close the sale. A pin with a lower click rate but strong sales  

might  be  reaching  a  smaller  but  highly  qualified audience.  Over  time, 

prioritize  expanding  on  topics  and  formats  that  convert  to  actual 

commissions, not just ones that generate the most traffic — traffic without 

conversion doesn't pay the bills.

Action Step

Add UTM parameters to every affiliate link you're currently using. After 

your next 30 days of data, run the weekly optimization routine above once 

and produce at least three new pins based on what you learn.



CHAPTER 11

Scaling Up: From First Sale to 
Consistent Income

The Stages of a Growing Pinterest Affiliate 
Business

Most  successful  accounts  move  through  recognizable  stages. 

Understanding which stage you're in helps you focus on the right activity 

instead of jumping ahead or getting discouraged.

Stage 1: Foundation (Weeks 1-4)

Account setup, board structure, keyword research, and your first 30-60 

pins published. Traffic is typically low and unpredictable during this stage 

— that's expected, not a failure signal. The work here is entirely about 

building the base the algorithm needs to start trusting and distributing your 

account.

Stage 2: Early Traction (Months 2-3)

Some pins begin gaining consistent impressions and saves. Outbound clicks 

start  trickling  in.  This  is  the  stage  to  double  down  on  your  weekly 

optimization routine (Chapter 10) — you now have enough data to see real 

patterns,  and  doubling  your  publishing  consistency  here  often  has  an 

outsized effect.

Stage 3: Compounding Growth (Months 4-9)

Your older pins, now well-aged in Pinterest's system, continue generating 

steady traffic while new pins add to the total. This is typically when the first 

meaningful,  repeatable  commissions  start  to  appear,  and  when  many 

creators  begin to see a real,  if  still  modest,  income trend rather than 

isolated one-off sales.

Stage 4: Systemization (Month 9+)



At this stage, the highest-leverage move is usually to systemize what's 

working: batch content creation further ahead, consider outsourcing pin 

design or scheduling, expand into adjacent sub-niches or additional affiliate 

programs,  and potentially  reinvest  early  earnings into Pinterest  ads to 

accelerate distribution of your best-converting pins.

Reinvesting in Paid Promotion (Optional)

Once you have organic data showing a pin reliably converts, Pinterest Ads 

(accessible  from  your  business  account)  let  you  pay  to  accelerate 

distribution of that specific proven pin, rather than gambling ad spend on 

unproven content. This is an optional lever, not a requirement — many 

successful  Pinterest  affiliates  never  run  paid  ads  and  rely  entirely  on 

organic reach — but it can meaningfully shorten the time to scale once you 

have a validated winner.

ONLY PROMOTE PROVEN WINNERS

Running ads behind an unvalidated pin is a common way to waste a budget 
quickly. Let organic performance data tell you which pin and offer 
combination is worth paying to amplify.

Diversifying Beyond a Single Income Stream

As your account matures, consider layering additional income beyond one-

off  affiliate  commissions:  recurring-commission  software  affiliates 

(Chapter  2),  your  own  digital  products  (templates,  guides,  printables) 

promoted  alongside  affiliate  content,  sponsored  pin  partnerships  with 

brands once your account has a track record, and building an email list from 

your landing pages so your income isn't solely dependent on Pinterest's 

algorithm.

Setting Realistic Expectations

Income growth on Pinterest is rarely linear — expect slow, sometimes 

invisible progress in the first two to three months, followed by a period 



where growth can accelerate noticeably as your pin library compounds. 

Two accounts doing similar work can see very different results depending 

on niche competitiveness, product selection, and consistency, so use your 

own data and trendlines as your primary benchmark rather than any single 

outside example, including the illustrative figures in this book.

Action Step

Identify which stage you're currently in and select the single most relevant 

recommendation from that stage's section to implement this week.



CHAPTER 12

Common Mistakes That Kill 
Pinterest Affiliate Accounts

Mistake 1: Direct-Linking Everything

Sending every pin straight to a raw affiliate link, with no landing page or 

content in between, tends to underperform for two reasons: it violates the 

terms of some affiliate programs and Pinterest's own guidance in certain 

categories, and it gives you no way to build trust, capture an email address, 

or offer an alternative if the first product isn't the right fit. Use the bridge-

page approach from Chapter 8 as your default.

Mistake 2: Inconsistent Publishing

Posting 40 pins in one enthusiastic week and then nothing for a month is 

one  of  the  most  common  patterns  among  accounts  that  stall  out. 

Pinterest's  system  favors  steady,  predictable  activity.  A  modest  but 

consistent pace — even three to five pins a day, every day — reliably 

outperforms sporadic bursts over a 90-day comparison.

Mistake 3: Ignoring Pinterest SEO

Beautiful pins with vague titles like 'Loved this!' or generic descriptions 

with  no  real  keywords  are  functionally  invisible  to  Pinterest's  search 

system, no matter how well-designed they are. Every single pin should go 

through the keyword placement process from Chapter 4 — skipping it is 

the single most common reason a well-designed pin still gets no traffic.

Mistake 4: Promoting Products You Haven't 
Vetted

Chasing the highest commission rate without checking product quality, 

reviews, or fit for your audience tends to produce short-term clicks and 

long-term credibility damage — plus higher return/refund rates,  which 



claw back commissions on many programs.  Vet  products  the way you 

would recommend something to a friend.

Mistake 5: One Pin Per Piece of Content

Publishing a single pin for a blog post or offer and then moving on leaves 

significant reach on the table. As covered in Chapter 6, creating multiple 

fresh pin designs for the same underlying offer over time reaches different 

searchers and gives Pinterest's algorithm more chances to find an audience 

for it.

Mistake 6: No Tracking, No Iteration

Publishing pins without UTM tracking or without ever reviewing analytics 

means you're optimizing blind. The creators who improve fastest are the 

ones  who  treat  their  weekly  analytics  review  (Chapter  10)  as  a  non-

negotiable habit, not an occasional afterthought.

Mistake 7: Expecting Overnight Results

Because Pinterest content compounds over months rather than exploding 

in the first 48 hours the way some platforms do, judging your strategy after 

one or two weeks — and abandoning it before the algorithm has had time 

to trust your account — is one of the most common reasons promising 

accounts  get  abandoned  just  before  they  would  have  started  gaining 

traction.

Mistake 8: Violating Pinterest's Merchant & 
Content Guidelines

Pinterest has specific policies on what can be promoted (restrictions apply 

to  certain  regulated  categories)  and  how  affiliate  content  should  be 

labeled.  Reviewing  Pinterest's  Merchant  Guidelines  and  Community 

Guidelines directly on pinterest.com before scaling up prevents account 

restrictions that can undo months of work.



Action Step

Review your existing pins and boards against this list of eight mistakes. 

Note any you're currently making and prioritize fixing the top two this 

week.



CHAPTER 13

Tools, Resources & Templates

Design Tools

• Canva (free tier is sufficient to start) — pre-sized Pinterest templates, 
brand kit features

• CapCut or InShot — free mobile video editing for Idea Pins / video pins

• Unsplash / Pexels — free, properly licensed stock photography

Research & SEO Tools

• Pinterest's native search bar and autocomplete — free, direct signal of 
real search terms

• Pinterest Trends (trends.pinterest.com) — free seasonal search volume 
data

• Google Keyword Planner — cross-reference broader search demand for 
your niche topics

Scheduling & Publishing

• Pinterest's native scheduler (built into Create Pin) — free, and generally 
the most reliable option since it's first-party

• Tailwind — a long-standing third-party Pinterest scheduling and 
analytics tool with a free trial tier

Landing Pages & Websites

• WordPress.com or WordPress.org with basic hosting — full control, 
standard choice for content-driven affiliate sites

• Carrd or a simple page builder — fast, inexpensive single landing pages

• Linktree-style link-in-bio tools — a minimal starting point while you 
validate a niche

Analytics & Tracking

• Pinterest Analytics (built into your business account) — free, essential

• Google Analytics — free, tracks what happens after someone leaves 
Pinterest



• A simple spreadsheet UTM/link tracker — logs every affiliate link, its 
UTM tag, and the pin it's attached to

Affiliate Networks to Explore

• Amazon Associates

• ShareASale

• CJ Affiliate (Commission Junction)

• Impact

• ClickBank (digital products)

• Direct brand affiliate/ambassador programs in your specific niche

A Simple Content Calendar Template

Columns to include in your spreadsheet: Publish Date | Board | Target 

Keyword | Pin Title | Format (list/tutorial/roundup/video) | Affiliate Offer | 

Landing Page URL | UTM Tag | Status (drafted/designed/scheduled/live). 

This single sheet, kept up to date, becomes the operational backbone of 

everything covered in this book.



CHAPTER 14

Your 30-Day Action Plan

Week 1: Foundation

42.Set up and fully complete your Pinterest Business profile (Chapter 3)

43.Claim your website or landing page

44.Run keyword research using the alphabet method on your top 3 seed 
terms (Chapter 4)

45.Create 8-12 keyword-optimized boards

46.Apply to Amazon Associates plus 2-3 other relevant affiliate programs 
(Chapter 7)

Week 2: First Content Batch

47.Build a simple brand kit in Canva (colors, fonts, logo)

48.Write your first bridge page/blog post for one affiliate offer (Chapter 8)

49.Design your first 15-20 pins across at least 3 different formats (Chapter 
5)

50.Add UTM tracking to every link before publishing

51.Schedule the batch using Pinterest's native scheduler

Week 3: Momentum

52.Design and schedule a second batch of 15-20 pins

53.Write 2-3 more bridge pages for additional affiliate offers

54.Begin light community engagement — follow and save relevant pins in 
your niche daily

55.Check Pinterest Analytics for early impression and save trends (don't 
expect much outbound click volume yet)

Week 4: Review & Iterate

56.Run your first full weekly optimization routine (Chapter 10)

57.Identify your top 3 performing pins so far and create variations of each

58.Review the Common Mistakes checklist (Chapter 12) against your own 
account



59.Plan your Month 2 content calendar, including any seasonal topics 30-
45 days out

60.Set a realistic 90-day goal based on your actual Month 1 data, not 
outside benchmarks

REMEMBER

Month 1 is about building the foundation the algorithm needs to trust your 
account — not about revenue. Judge this month on inputs (pins published, 
keyword research done, offers set up) rather than outputs (clicks, sales), 
which typically lag behind by several weeks.



CHAPTER 15

Three Niche Walkthroughs

Rather than abstract theory, this chapter walks through how the entire 

system in this book would apply to three different niches from scratch. Use 

whichever is closest to your own niche as a working template, and adapt 

the specific keywords, boards, and products to your situation.

Walkthrough 1: Home Organization

Seed Keywords

'small  space  living,'  'closet  organization,'  'kitchen  storage,'  'entryway 

organization,' 'garage storage ideas'

Board Structure

• Small Apartment Organization

• Closet & Wardrobe Storage

• Kitchen Organization Hacks

• Entryway & Mudroom Ideas

• Garage & Basement Storage

• Budget Organization Finds Under $25

Sample Affiliate Angle

A roundup pin titled '12 Under-$20 Amazon Finds for a More Organized 

Kitchen' links to a bridge page reviewing each product briefly, with an 

Amazon Associates link for each. Because kitchen organization is searched 

year-round with a predictable spike every January, this content can be 

republished with fresh pin designs seasonally.

Walkthrough 2: Personal Finance

Seed Keywords

'budgeting for  beginners,'  'saving money tips,'  'debt  payoff plan,'  'side 

hustle ideas,' 'budget planner printable'



Board Structure

• Budgeting for Beginners

• Debt Payoff Strategies

• Side Hustle Ideas

• Money-Saving Tips

• Printable Budget Planners

Sample Affiliate Angle

Finance content pairs especially well with recurring-commission software 

affiliates  (budgeting  apps,  investing  platforms)  rather  than  one-time 

physical products, since a single conversion can pay out monthly for as long 

as the referred user stays subscribed. A tutorial-style pin walking through 

'How I Built a Zero-Based Budget in One Weekend' links to a bridge page 

reviewing a  specific  budgeting app with a  referral  link.  Note:  financial 

content requires extra care to be accurate, clearly non-personalized, and 

appropriately disclosed.

Walkthrough 3: Fitness & Wellness

Seed Keywords

'home workout no equipment,' 'meal prep for weight loss,' 'beginner yoga 

routine,' 'resistance band exercises,' 'healthy meal prep containers'

Board Structure

• Home Workouts (No Equipment)

• Meal Prep Ideas

• Beginner Yoga & Stretching

• Workout Gear & Equipment

• Healthy Recipes

Sample Affiliate Angle

A product-roundup pin, '7 Resistance Bands Under $30 for a Home Gym,' 

links to a comparison bridge page. Fitness and health content should stick 

to general product recommendations and publicly available information 



rather than specific medical, nutrition, or exercise prescriptions tailored to 

an individual reader.



CHAPTER 16

Frequently Asked Questions

How much money can I realistically make?

This varies enormously based on niche, consistency, product selection, and 

time invested, so treat any specific number you see online — including in 

this book's marketing — as an illustrative example rather than a promise. 

What's more useful than a dollar figure is understanding the drivers: traffic 

volume, conversion rate, and average commission per sale. Improving any 

one of those three moves your income; tracking them (Chapter 10) tells 

you which lever to pull next.

Do I need my own website to start?

No, but it significantly improves your control, trust, and ability to build an 

email list, as covered in Chapter 3. Many successful accounts start with a 

free landing page tool and upgrade to a full website once they've validated 

a niche is working.

How many pins should I post per day?

A consistent 3-10 fresh pins per day is  a sustainable range referenced 

throughout this book. What matters most is consistency over months, not 

any single day's volume.

Can I use the same pin design more than once?

You can reuse a design, but creating multiple fresh designs for the same 

offer (Chapter 6) generally reaches more people, since Pinterest's system 

treats new visual content as a fresh opportunity to be discovered by new 

searchers.

Is Pinterest affiliate marketing saturated?

Popular  niches  like  home  decor  and  fashion  are  competitive,  but 

Pinterest's search-based model means there's room for well-optimized, 

specific content even in busy categories — the platform rewards relevance 



and quality  signals  over  sheer  follower count,  unlike  more feed-based 

platforms where being early often matters more than being good.

How long before I see my first sale?

This varies, but many creators report their first trickle of sales appearing 

somewhere in the second or third month of consistent activity, once a 

meaningful number of pins have had time to be indexed and gain traction. 

Chapter 11's stages give a fuller picture of what to expect at each point.

Should I disclose that my pins contain affiliate links?

Yes, always. This is a legal requirement in many jurisdictions (including FTC 

guidance  in  the  United  States)  and  also  simply  good  practice  for 

maintaining audience trust, as covered in Chapter 2.

What if an affiliate program rejects my application?

It's common, especially for programs that want to see existing traffic or 

content first. Build out a small amount of content and traffic with an easier-

to-join program like Amazon Associates, then reapply to more selective 

programs once you have a track record to point to.



CHAPTER 17

Glossary of Key Terms

Affiliate Link

A unique tracking URL assigned to you by a merchant or network that 

records when a visitor you referred makes a purchase or completes an 

action.

Bridge Page

A short intermediate page between your pin and the merchant's site that 

adds context, builds trust, and satisfies many affiliate programs' linking 

requirements.

Commission Rate

The percentage (or flat fee) of a sale you earn as an affiliate.

Cookie Window

The length of time after a click during which you'll still be credited for a 

resulting sale.

Fresh Pin

A newly designed pin image or video, as opposed to reposting an identical 

image that's already been published.

Idea Pin

Pinterest's  native,  multi-page  video/story  format,  often  given  extra 

algorithmic distribution.

Impressions

The number of times a pin was shown to users, regardless of whether they 

engaged with it.

Outbound Click

A click that takes a user from Pinterest to an external website — the metric 

most directly tied to affiliate traffic.

Pin Description



The up-to-500-character text field attached to a pin, used both for search 

relevance and to inform potential clickers.

Rich Pin

A pin type that automatically pulls extra metadata (like price or article title) 

from your website via meta tags.

Save

When a Pinterest user adds your pin to one of their own boards; a strong 

quality/relevance signal to Pinterest's algorithm.

UTM Parameter

A short tag added to the end of a URL that lets you track which specific pin 

or campaign drove a visitor in tools like Google Analytics.



CHAPTER 18

Worksheets & Checklists

Worksheet 1: Niche & Keyword Brainstorm

My niche: ___________________________________________

Three sub-topics within my niche:

61._______________________________________________

62._______________________________________________

63._______________________________________________

Top 10 keyword phrases found using the alphabet method:

64._______________________________________________

65._______________________________________________

66._______________________________________________

67._______________________________________________

68._______________________________________________

69._______________________________________________

70._______________________________________________

71._______________________________________________

72._______________________________________________

73._______________________________________________

Worksheet 2: Affiliate Program Tracker

Fill in one row per program you join: Program Name | Commission Rate | 

Cookie Window | Payout Threshold | Notes

• _______________________________________________

• _______________________________________________

• _______________________________________________

• _______________________________________________

• _______________________________________________



Worksheet 3: Pre-Launch Checklist

• Business account created and profile fully completed

• Website or landing page claimed

• 8-12 keyword-optimized boards created

• Brand kit (colors, fonts, logo) finalized

• At least 3 affiliate programs applied to

• First bridge page/blog post written

• First 15-20 pins designed

• UTM tracking added to all links

• First batch scheduled via native scheduler

Worksheet 4: Weekly Review Template

Week of: _______________

Pins published this week: _______

Top-performing  pin  (by  outbound  clicks): 

_______________________________

Total outbound clicks this week: _______

Sales/commissions this week: _______

One  change  to  make  next  week: 

_______________________________________________



CHAPTER 19

A Closer Look at Pinterest Ads

Chapter 11 introduced paid promotion as an optional  lever for scaling 

proven pins. This chapter goes a level deeper for readers ready to explore it 

once they have organic data to work from.

Why Amplify Instead of Advertise Cold

The core principle  to  hold onto is  that  Pinterest  Ads  work best  as  an 

amplifier of something already proven organically, not as a discovery tool 

for untested ideas. A pin that already has a healthy organic save rate and 

outbound click rate has already told you, for free, that the audience wants 

it — paid spend on top of that signal tends to be far more efficient than 

guessing which new idea might work.

Campaign Objectives

• Consideration/Traffic campaigns — optimized to drive clicks to your 
landing page, generally the most directly useful objective for affiliate 
marketers

• Conversion campaigns — optimized toward a specific tracked action 
(like a purchase) on your own site, which requires the Pinterest tag 
installed on your landing page

• Awareness/brand campaigns — optimized for reach rather than clicks, 
generally less relevant for affiliate-focused accounts

Setting Up Tracking Before You Spend

Before running any paid campaign, install the Pinterest tag (a small snippet 

of tracking code) on your landing pages if you control them, so Pinterest's 

ad platform can measure what happens after the click rather than just the 

click itself. Without this, you're spending money with far less visibility into 

whether it's actually working.



A Conservative Starting Budget Approach

74.Select your single best-converting organic pin from the last 30-60 days

75.Start with a modest daily budget you're comfortable testing with, run 
for at least 5-7 days before judging results — short test windows are 
too noisy to draw conclusions from

76.Compare cost-per-click and, more importantly, cost-per-sale against 
your commission per sale to see whether the campaign is profitable

77.Scale budget gradually on winners rather than jumping the budget 
sharply, which can disrupt the ad platform's delivery optimization

ADS ARE OPTIONAL

Plenty of profitable Pinterest affiliate accounts never run a single ad. Treat 
this chapter as an advanced option to revisit once your organic system in 
Chapters 1-14 is already producing consistent results, not a requirement to 
start.



CHAPTER 20

Building an Email List From 
Pinterest Traffic

Why an Email List Compounds Your 
Pinterest Strategy

Every visitor who clicks a pin and leaves without buying is, by default, a 

visitor you'll likely never reach again. An email list turns some of that one-

time traffic into an owned audience you can reach repeatedly — for follow-

up recommendations, seasonal offers, or simply building the kind of trust 

that  increases  future  conversion  rates.  Unlike  your  Pinterest  account, 

which operates under a platform's rules and algorithm, an email list is an 

asset you fully control.

A Simple Lead Magnet Approach

The  bridge  pages  described  in  Chapter  8  are  a  natural  place  to  offer 

something free and genuinely useful  in exchange for an email  address 

before or alongside the affiliate recommendation — a short checklist, a 

printable,  or  a  curated list  related to the topic.  It  doesn't  need to be 

elaborate;  a  single  well-made PDF checklist  related to  your  niche (for 

example, a 'Small Bathroom Storage Checklist' next to a storage-product 

roundup) is often enough.

Getting Started Without Extra Cost

• Most email platforms (Mailchimp, MailerLite, and similar tools) offer a 
free tier suitable for the first several hundred to few thousand 
subscribers

• A simple embedded signup form on your bridge page or landing page is 
enough to start — no complex funnel required

• Deliver the lead magnet automatically via the email platform's built-in 
automation so you're not manually sending files



What to Send Once Someone Subscribes

78.A short welcome email delivering the promised lead magnet

79.Occasional follow-up emails sharing genuinely useful related content, 
with affiliate recommendations included naturally rather than in every 
single email

80.Seasonal or timely emails tied to the same seasonal planning approach 
from Chapter 6

PROTECT THE RELATIONSHIP

An email list that only ever pitches products quickly loses subscribers and 
trust. A useful ratio many successful newsletters follow is roughly three to 
four value-focused emails for every one primarily promotional email.

Closing the Loop Back to Pinterest

Your  email  list  and  your  Pinterest  account  can  reinforce  each  other: 

repurpose your best email content into new pin designs, and mention that 

a related resource is available to newsletter subscribers on your landing 

pages. Over time, this creates a small flywheel where Pinterest traffic feeds 

your list, and your list occasionally feeds engagement back to your pins and 

boards.



CHAPTER 21

Understanding Pinterest's 
Algorithm

Nobody outside Pinterest knows the exact ranking formula, and it changes 

over time — but Pinterest has been fairly open, through its own creator 

resources  and public  statements,  about  the  broad signals  it  relies  on. 

Understanding  these  signals  helps  you  make  better  decisions  even  as 

specific tactics shift.

The Signals Pinterest Has Confirmed It Uses

• Relevance — how well a pin's text, image content, and linked page 
match what a searcher typed or has previously engaged with

• Quality — a combination of factors including image resolution, whether 
the linked page loads properly and matches the pin, and overall account 
trust

• Engagement — saves, closeups, and outbound clicks relative to 
impressions, both on the individual pin and the account as a whole

• Freshness — newly created pins and accounts that publish consistently 
tend to get more testing opportunities in front of new audiences

• Domain quality — Pinterest evaluates the reputation of the websites 
pins link to over time, which is part of why a consistent, claimed 
website builds compounding trust

How a New Pin Gets Tested

When you publish a new pin, Pinterest typically shows it to a small initial 

sample of users whose interests and search history suggest they might 

engage  with  it.  How  that  small  sample  responds  —  saving,  clicking, 

spending time, or scrolling past — determines whether Pinterest expands 

distribution to a larger audience. This is why the first days and weeks after 

publishing matter: a pin that gets ignored early rarely recovers, while one 

that performs well in its initial test can snowball into much wider reach.



What This Means Practically

81.Match your pin design and description precisely to a specific, real 
search intent rather than being vague — precision improves the 
relevance signal

82.Make sure your linked page actually delivers what the pin promises and 
loads quickly — mismatches and slow pages hurt the quality signal

83.Keep publishing consistently rather than in bursts, since freshness and 
account-level trust build gradually

84.Don't panic over any single pin's slow start — judge patterns across 
dozens of pins and multiple weeks, not individual results

ALGORITHMS CHANGE, FUNDAMENTALS DON'T

Specific ranking weights shift over time, but relevance, quality, and genuine 
engagement have remained the consistent throughline of Pinterest's public 
guidance for years. Building around these fundamentals, rather than 
chasing short-lived hacks, is the more durable strategy.



CHAPTER 22

Mindset, Consistency & Avoiding 
Burnout

Why This Chapter Matters as Much as the 
Tactics

Most people who try Pinterest affiliate marketing and don't succeed are 

not  missing  a  secret  tactic  —  they  stop  being  consistent  before  the 

compounding effects described throughout this book have time to kick in. 

The mechanics in Chapters 1-21 only work if you're still publishing in month 

three, month six, and beyond.

Setting Expectations That Won't Sabotage 
You

Treat the first 60-90 days as an investment phase where the primary output 

is pins published and systems built, not income. Reviewing your progress 

against  inputs  you  control  —  keyword  research  done,  pins  designed, 

boards organized — rather than outputs you don't fully control in the short 

term — clicks, sales — keeps motivation more stable while the algorithm-

driven parts of the system mature in the background.

Building a Sustainable Routine

• Batch work in scheduled sessions (Chapter 6) rather than trying to 
summon daily motivation from scratch

• Track leading indicators (pins published, boards built) alongside lagging 
ones (clicks, sales) so you always have visible proof of progress

• Revisit your 30-day plan (Chapter 14) as a recurring monthly cycle, not a 
one-time checklist

• Celebrate small, real milestones — first sale, first pin to cross 1,000 
saves, first month of consistent publishing — rather than only 
measuring against a large end goal



When to Adjust vs. When to Push Through

Slow early traction in the first month or two is normal and, per Chapter 11's 

stages, expected. What warrants a genuine strategy adjustment is a longer 

plateau — three-plus months of consistent publishing with no meaningful 

movement in impressions or saves — which usually points to a niche-fit 

issue, weak keyword targeting, or design problems worth revisiting from 

Chapters 4 and 5, rather than a reason to abandon the platform altogether.

A Closing Thought on Patience

Every long-term successful Pinterest affiliate account was, at some point, a 

brand-new account with zero traction. The gap between that starting point 

and  a  working  income stream is  filled  entirely  with  the  unglamorous, 

repeatable  work  covered  in  this  book  —  keyword  research,  design, 

publishing, and reviewing data — done consistently over months. There's 

no version of this system that skips that gap; there's only a version where 

you understand it clearly enough to keep going through it.



Final Words

Every strategy in this book is available, for free, to anyone willing to do the 

work:  keyword  research,  consistent  design,  honest  product 

recommendations, and patient iteration based on real data. That's both 

the encouraging news and the honest catch — there's no shortcut that 

replaces consistency over the first few months while your account and your 

pin library build up trust and momentum.

Come back to Chapter 14's 30-day plan whenever you need a reset, and to 

Chapter 10 whenever you're deciding what to build next. Pinterest rewards 

patience and iteration more than any single clever trick, so the accounts 

that succeed here are usually the ones that simply kept showing up, week 

after week, refining as they went.

Good luck building your Pinterest affiliate business — and remember to 

enjoy the process of sharing things you genuinely think are useful. That's 

the part no algorithm change can ever take away from you.

— End —


